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This time last year I wrote about a fantastic gift I received for Christmas -  a white-water rafting gift experience. 
So what is the most innovative, exciting gift idea I have come across this Christmas? Nothing! 
And what’s more worrying I have conducted a straw poll with well over 100 university students and the most novel product discussed was a pair of toe socks with teddy bears on! How many innovative inventions do we come across in our daily lives? Not many, not enough. And yet we are living in a high tech world…where are all the new products? 

You can see some on BBC2 at 8pm on a Tuesday evening…The Dragons Den. A panel of five entrepreneurs with loads of money to spend are asked to invest in a number of new products or services. If they like what they see they have an option to “buy in” to the company. How many do they invest in? Not many!

Far be it for me to judge but some of the ideas are somewhat naff! However, I must say I really liked the disposable (recyclable I hope) umbrellas sold for £2 from vending machines within busy tube stations. Smart. What’s really smart is the advertising space available for sale, that’s so simple…but really, really smart.
I also liked the independent music website where musicians can register their compositions for resale. I tried to buy into them the day after the show was broadcast despite there being no takers from the panellists, and found they were too busy to talk!

Moreover, do you know what was the most interesting aspect of any of the propositions? It was the PEOPLE the investors were buying into, not the products. I find it a fascinating programme to watch and am particularly intrigued by the responses from the ‘dragons’. They do seem to be rather harsh at times and rip into the ‘soon to be’ businessmen and women. I am not convinced that they have the right to ridicule … in my experience of consulting on similar propositions I make every effort to maintain the enthusiasm of the ‘would be’ entrepreneur whilst succinctly and as politely as possible suggesting that they go back to the drawing board! 

I guess there are some distinct differences between me and the dragons …
· They have MASSIVE successes under their belts (and, dare I suggest, some big failures also)

· They have significant amounts of lolly to risk

· Their networks are similarly well-connected suggesting that they might ‘know a person who can ….’
· They’re on TV and need to make an impression …

It’s great entertainment and I would love to hear from anybody who is willing to put a similar event together here in Kirklees. We could set up a panel of venture capitalists and invite people to present their concepts – my professional integrity suggests that we should enforce confidentiality clauses so not to risk damaging the prospects of the ‘clients’ if they are not invested in by the panellists. 

Any takers?

You can contact me on nadio@pngmarketing.co.uk
